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Dear SIEC-ISBE Friends  

 

We are approaching the 91st International Conference 

that will be taking place on the beautiful island of 

Kefalonia in the Greek archipelago, on July 28-August 2, 

2019.  You will find more information about the 

conference in this newsletter and on the SIEC-ISBE 

website. 

The conference theme is “Diversity in Business 

Education”. Diversity is a broad term. The 2019 SIEC 

Conference Committee will try to emphasise how 

diversity can bring people together—students, workers, 

educators, business managers, consumers, etc. With a better understanding of 

diversity as it exists today, learning from each other is probable—with greater 

preparedness for the future in a globalised world of uncertainty,  

Do educators promote diversity in their classes and in their faculties? How can 

we be better leaders and examples in preparing for the global workforce and its 

requirements?  

Cultural diversity, age diversity, gender diversity, cross-cultural training, innova-

tion prospects—because of broad-based international business contacts—all 

present opportunities for everyone involved. Research on the many facets of 

diversity and a review of best practices provide a varied field of study. Migration is 

also a key element creating greater diversity giving possibilities but also demands 

on how to deliver business education. 

Members are encouraged to submit research-based proposals and/or practice-

based proposals that support learning and teaching. Practice-based proposals may 

explain a project or activity that is valuable to the classroom teacher. Presenters 

should also focus on the interaction with the audience and the benefit of their 

results, eg with best-practice examples and practical applications showing how to 

use the results in the classroom. The options are Workshop, Presentation or a 

Wall Poster. You will find more information in “Call for proposals” on the 

SIEC-ISBE website. Gerry Begeman (PDC-Chair) & Dana Gray (Call for 

Proposals Coordinator) are responsible. 

It is my sincere hope that you will enjoy all the opportunities SIEC-ISBE is 

offering to meet colleagues in Business Education and Management from all 

over the world. The summer conference provides an opportunity to expand 

your professional network, which is becoming increasingly important in 

today’s modern society. I will certainly be looking forward to meeting SIEC-

ISBE friends, both old and new, at the upcoming 2019 conference. 

We hope to have a large turnout and that many of you have already started 

making plans to attend and share your expertise. Conference information and 

President’s Message 

C-G Ekström, International President  

C-G Ekström 

Deadline Extended! 

The deadline for submission of 

proposals for presentations, 

workshops, and posters has 

been extended to February 28, 

2019. (Click here for the link.) 

http://www.siec-isbe.org/2019-call-for-proposals.html
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SIEC-ISBE is seeking nominations for the position of International President. Cege Ekström will have fulfilled his 

first two-year term as SIEC-ISBE International President at the 91st SIEC-ISBE Conference in Kefalonia, Greece. 

Individuals interested in being a candidate for the office of International President should send their nomination to the 

Permanent Office no later than 31 March. Candidates for the SIEC-ISBE International President must be an 

individual member of SIEC-ISBE, a member in good standing of their chapter, and have the following qualifications: 

a) knowledge and experience of SIEC-ISBE and of Business Education, 

b) active involvement in SIEC-ISBE conferences and activities, 

c) ability to relate well to members from different countries, 

d) ability to chair meetings of the Executive Committee and Board Committee effectively, 

e) willingness to devote time and energy to SIEC-ISBE, 

f) willingness to ensure that the work of SIEC-ISBE continues between International Conferences, and, 

g) in all ways, be representative of the organisation. 

All nomination papers (maximum of two pages) must be sent to the General Secretary at the 

Permanent Office address by 31 March. Profiles of the candidates should cover the above 

qualifications. You may provide other background information or experiences which will provide 

additional information regarding your qualifications for the position. These nominations will be sent to 

the Chapter Presidents and International Members by 15 May. The Chapter Presidents will inform 

their chapter members of the candidates before the election. Each nominee will make a five-minute 

presentation at the 1st Assembly of Delegates; the election will be held during the 2nd Assembly of 

Delegates in Kefalonia, Greece. 

The Permanent Office may be contacted by either of the following options: 

Lila Waldman 

SIEC-ISBE General Secretary 

PO Box 84 

Pardeeville, WI  53954   USA   E-mail:  waldmanl@uww.edu 

 a call for proposals can be accessed from our website at www.siec-isbe.org/. 

The conference organisation was discussed among chapter presidents at the Nordic regional meeting, which I attended as 

international president, in January 2019 in Helsinki on a beautiful winters day. 

Conference venue options were discussed by the EC at our mid-year meeting in Gothenburg, Sweden, January 21-23, 2018. 

The EC decided to host conferences in the following locations: 

2019 On the island of Kefalonia in Greece 

2020 On a cruise ship in the Baltic Sea (Stockholm-Helsinki-St Petersburg-Tallinn-Stockholm) 

2021 Tentatively in Asia as a joint venture with the Association for Business Communication. 

This will not be the first time that conferences are hosted by the EC instead of national chapters. The last time was 2008 in 

Waterford, Ireland, when Mona Engberg from Denmark was the responsible SIEC official. Mona will also be responsible for 

the conference on Kefalonia, Greece. 

Looking forward to a bright future for SIEC-ISBE. 

Warm SIEC Regards from Sweden, 

Cege Ekström, International President 

SIEC-ISBE 

sergeije2@gmail.com  

ELECTION OF SIEC-ISBE INTERNATIONAL PRESIDENT 

(2019-2021) 

mailto:waldmanl@uww.edu
http://www.siec-isbe.org/
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Professional Development Update for 2019 SIEC-ISBE Conference 

Written by Gerry Begeman, Chair, Professional Development Committee 

Dear Professional Business Education Colleague, 

Happy New Year!   With 2019 now here, the thought comes to the fore that we have only 

a very short time to present our proposals for papers for the SIEC-ISBE Professional 

Development Review Committee for the 91st International SIEC-ISBE conference in 

amazing Greece during the week of July 28-August 2. 

Our chosen theme is “Diversity in Business Education”. Diversity can be so enriching 

to institutions, curriculum, or programs. We may think of diversity as the “spice” of life. 

How can you elaborate to our conference attendees how diversity in your life, your 

program, your courses, your faculty, and your student body can add depth, breadth, and 

“spice” through such diversity? 

Our proposals review committee headed by Dana Gray (e-mail: dgray@rsu.edu) will be pleased to accept and with 

the committee consider your submissions for presentations, workshops, and posters. Please use this direct link 

to see our guidelines for submission. 

We have extended our deadline to February 28. Please bear in mind that this date is rapidly approaching. We look 

forward to your proposal contribution and to seeing all of you in Kefalonia, Greece! 

 

Professionally yours, 

Gerry Begeman, Chair Professional Development Chair 

glb_bermuda@yahoo.com  

 

 
 
I offer the following as your Personal and Professional Survival Kit for each day in 2019: 
 
Toothpicks ... to remind you to pick the good qualities in everyone, including yourself. 
 
Rubber band ... to remind you to be flexible. Things might not always go the way you want, but it can be 
worked out. 
 
Band-Aid ... to remind you to heal hurt feelings, either yours or someone else's. 
 
Eraser ... to remind you everyone makes mistakes. That's okay, we learn by our errors. 
 
Candy Kiss ... to remind you everyone needs a hug or a compliment every day. 
 
Mint ... to remind you that you are worth a mint to your friends, your family, and to me. 
 
Bubble Gum ... to remind you to stick with it and you can accomplish anything. 
 
Pencil ... to remind you to list your blessings every day.  
 
Tea Bag ... to remind you to take time to relax daily and go over that list of all your blessings. 
 
This is what makes life worth living every minute, every day! 

 --Anonymous 

Gerry Begeman 

 

Deadline Extended! 

The deadline for submission of proposals for presentations, workshops, and posters 

has been extended to February 28, 2019. (Click here for the link.) 

mailto:dgray@rsu.edu
http://www.siec-isbe.org/2019-call-for-proposals.html
http://www.siec-isbe.org/2019-call-for-proposals.html
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 KEFALONIA - GREECE 

SIEC-ISBE International Society for Business Education 

91st International Conference 

July 28 - August 2 2019 

Theatre of Argostoli 

Diversity in Business Education 

https://www.youtube.com/watch?v=dqfKA3AmszM' 

Conference Theme: Diversity in Business Education 

The conference will be arranged by the executive committee in cooperation with partners and regional authorities in 

Kefalonia. The theme of the conference will cover:  

• innovative ways of learning for the future 

eg on-the-job learning, project learning, open learning environments, itc-learning (eg moodle, itslearning), pop-up 

project schools, e-sports 

• coping with changing work demands (robotics, competence-based learning and evaluation, reform-based business 

education) 

• environmental issues (circular economy, life cycle analyses, waste management)  
• sustainable business (economic, ethical and ecological perspectives) 

Short History of Kefalonia 

Cephalonia or Kefalonia formerly also known as Kefallinia or Kephallenia  is the largest of the Ionian Islands in western 

Greece.  It is also a separate regional unit of the Ionian Islands region, and the only municipality of the regional unit. 

In 1864, Kefalonia, together with all the other Ionian Islands, became a full member of the Greek state. The island has been 

ruled by various powers in the course of its history. In 1981 Greece became an EU member. 

https://en.wikipedia.org/wiki/Cephalonia#Recent_history 

Map of Kefalonia 

http://www.ionion.com/english/touristguide/maps/largemap.htm 

How to Get to Kefalonia 

http://kefaloniaairport.info/ 

Conference Venue 

The conference will take place in Argostoli, the biggest city of the island 

and the Municipality of Kefalonia has given us permission to use the local 

theatre as our conference site. The theatre is within 5 minutes’ walk from 

the hotels. We have pre-booked rooms in 5 hotels – all very close or on 

the market place, which is the centre of the town. 

https://www.greeka.com/ionian/kefalonia/kefalonia-villages/kefalonia-

argostoli.htm 

Map of Argostoli 

https://mapcarta.com/Argostoli 

Municipal Theatre of Kefalonia 

http://www.gokefalonia.com/en/attractions/kefalos_theatre.html 

https://www.youtube.com/watch?v=dqfKA3AmszM
https://en.wikipedia.org/wiki/Greece
https://en.wikipedia.org/wiki/Ionian_Islands
https://en.wikipedia.org/wiki/Cephalonia#Recent_history
http://www.ionion.com/english/touristguide/maps/largemap.htm
http://kefaloniaairport.info/
https://www.greeka.com/ionian/kefalonia/kefalonia-villages/kefalonia-argostoli.htm
https://www.greeka.com/ionian/kefalonia/kefalonia-villages/kefalonia-argostoli.htm
https://mapcarta.com/Argostoli
http://www.gokefalonia.com/en/attractions/kefalos_theatre.html
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Tentative Programme 

Sunday 28 July 2.00-6.00 pm Board and PDC meetings 

6.00-8.00 pm Registration 

7.00-8.00 pm First-Timer Reception 

8.00-10.00 pm Welcome Dinner - Buffet 

Monday 29 July 9.00 am-12.00 pm Registration 

10.00 am Welcome and Greetings 

  Mr Alexandros Parisis - Mayor of Kefalonia 

  Mr Cege Ekstrøm - International President 

11.15 am Coffee 

11.30 am-12.15 pm Opening general session 

12.15-13.45 pm The Greek Education System - Mr. Dimitris Zavitsianos, Counsellor 
Economy - Mr. Andreas Zapantis, Director of Regional Union of Municipal-
ities of Ionian Islands 
https://en.wikipedia.org/wiki/Education_in_Greece  

2.00-3.30 pm Lunch 

4.00-5.00 pm First assembly of delegates 

5.30 pm Departure by ferry to Lixouri 

8.00 pm Dinner in Lixouri 

10.30 pm Ferry back to Argostoli 

Tuesday 30 July 9.00-10.30 am Concurrent sessions 

10.30-11.15 am Poster presentations 

11.15-11.30 am Coffee 

11.30 am-1.00 pm Market place 

1.15-2.00 pm Sandwich lunch 

2.00-3.00 pm Concurrent sessions 

4.00 pm Departure to Fiscardo 

5.30 pm Fiscardo, a traditional Village 
https://www.greeka.com/ionian/kefalonia/kefalonia-villages/kefalonia-

fiscardo.htm 

7.00-9.00 pm Dinner 

10 pm Back to Argostoli 

Wednesday 31 July 9.00 am Company visits 

 Kefalonia Fisheries 
http://kefish.gr/mobile/company/en_history.html 

 Kefalonia Robola Wine Cooperative   
https://www.tripadvisor.fi/Attraction_Review-g189457-d1672334-
Reviews-Kefalonian_Robola_Wine_Cooperative-
Cephalonia_Ionian_Islands.html 

 Lunch 

3.00 pm Back to Argostoli 

  Chapter evening 

https://en.wikipedia.org/wiki/Education_in_Greece
https://www.greeka.com/ionian/kefalonia/kefalonia-villages/kefalonia-fiscardo.htm
https://www.greeka.com/ionian/kefalonia/kefalonia-villages/kefalonia-fiscardo.htm
http://kefish.gr/mobile/company/en_history.html
https://www.tripadvisor.fi/Attraction_Review-g189457-d1672334-Reviews-Kefalonian_Robola_Wine_Cooperative-Cephalonia_Ionian_Islands.html
https://www.tripadvisor.fi/Attraction_Review-g189457-d1672334-Reviews-Kefalonian_Robola_Wine_Cooperative-Cephalonia_Ionian_Islands.html
https://www.tripadvisor.fi/Attraction_Review-g189457-d1672334-Reviews-Kefalonian_Robola_Wine_Cooperative-Cephalonia_Ionian_Islands.html


6 

 Thursday 1 August 9.00 -10 am Concurrent sessions 

10.15-11.15 am Concurrent sessions 

11.15-11.30 am Coffee 

11.30 am-12.30 pm Concurrent sessions 

12.45-1.45 pm Concurrent sessions 

2.00-3.00 pm Lunch 

  Free afternoon 

8.00-12.00 pm Kefalonian evening 

Friday 2 August 9.00-10.00 am History of Kefalonia - Dr. Elias Toumazatos 

10.00-11.00 am Family Businesses in Action - a Cephalonian Perspective 

11.00-11.15 am Coffee 

11.15 am–1.00 pm Second assembly of delegates 

1.30-3.00 pm Lunch 

3.00-4.00 pm PDC meeting 

4.00-5.00 pm Board meeting 

  

Conference Registration 

Conference Registration is available online at: 

http://www.siec-isbe.org/2019-international-conference.html 

Conference Registration Fee:  

€595 to be paid via bank transfer to Sweden, or US$725 paid with credit card to USA. You can pay 

the registration fee and the hotel deposit in one transaction. 

After June 1st the registration fee is €695 or US$825. 

Payment: 

Send payment in Euros via bank transfer to: 

Danske Bank, Box 7523, SE10392 Stockholm  

Acct. #: 12350375404 

IBAN: SE8012000000012350375404 

SWIFT: DABASESX 

Owner Acct: SIEC Sweden 

There will be a €20 processing fee for wire transfers generated outside of the European Union.  

Or, pay by credit card in USD online: 

http://www.siec-isbe.org/2019-international-conference.html 

LINK TO TOURIST ATTRACTIONS 

https://www.greeka.com/ionian/kefalonia/kefalonia-excursions.htm 

http://www.siec-isbe.org/2019-international-conference.html
http://www.siec-isbe.org/2019-international-conference.html
https://www.greeka.com/ionian/kefalonia/kefalonia-excursions.htm
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Conference Accommodation 

Accommodation reservation is available online at: 

http://www.siec-isbe.org/2019-international-conference.html 

SIEC has block-booked rooms at the following hotels. You need to make reservation to SIEC no 

later than June 1 - first come, first served. All prices include breakfast. 

Ionion Plaza (10 rooms): double room €135 (+€1,50 per day for overnight tax), single rooms €100 

(+€1,50 per day for overnight tax) 

Kefalonia Grand (20 rooms): single/double room €150 (+€1,50 per day for overnight tax) 

Mirabel Hotel (12 rooms): €85 double, €72 single (+€1,50 for overnight tax) 

Aggelos Hotel (5 rooms): single/double room €90 (+€1,50 for overnight tax) 

Arrival 27 July 2019 – departure 3 August 2019 for all hotels, or rooms are available before and 

after these dates at the same price.  

Please do not contact these hotels directly for reservations. The conference planning committee will 

make the reservation for you. 

All hotel prices are valid until June 1. No refunds after June 1. 

You can pay the registration fee and the hotel deposit in one transaction. 

Deposit for room reservation is €225 (US$250) per room for the reserved number of nights to be paid 

via bank transfer or credit card. The remainder of the cost will be paid to the hotel at departure. You 

can pay the room deposit and the registration fee in one transaction. See payment for Registration via 

credit card. 

Send payment in Euros via bank transfer to: 

Danske Bank, Box 7523, SE10392 Stockholm 

Acct. #: 12350375404 

IBAN: SE8012000000012350375404 

SWIFT: DABASESX 

Owner Acct.: SIEC Sweden 

There will be a €20 processing fee for wire transfers generated outside of the European Union. 

 
SIEC-ISBE is Social! 

SIEC-ISBE has multiple social media options to share information.  Check out our social media at 
the following places: 

Facebook:  https://www.facebook.com/SIECISBE/ 

Instagram:  https://www.instagram.com/siecisbe/ 

YouTube:  https://www.youtube.com/channel/UCCRma1zg1HBUPXQlgwb3nUg 

If you would like to share your own experiences about SIEC-ISBE on social media, please use 
#siecisbe. 
 
Submitted by Tamra S. Davis 

http://www.siec-isbe.org/2019-international-conference.html
https://www.facebook.com/SIECISBE/
https://www.instagram.com/siecisbe/
https://www.youtube.com/channel/UCCRma1zg1HBUPXQlgwb3nUg
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Conference on Digitalisation in 

Swedish schools 

Written by Eva Sandström 

Hultman, Teacher of Business 

and Economics at SSHL, 

Sigtunaskolan Humanistiska 

Läroverket, Sigtuna Sweden 

On 9 November 2018 the Swedish 

chapter of SIEC in collaboration 

with FLE, a Swedish association for 

teachers in business and economics  

subjects,  arranged a conference on digitalisation in Swedish 

schools. The conference took place at Stockholm School of 

Economics SSE, in their stylish building in central 

Stockholm, and was attended by a large group of teachers. 

Monica Tengling, SIEC, and Emil Eklund, FLE, opened the 

conference. We were welcomed by our host, represented 

by Pär Ålström, Vice President Degree Programs at SSE. 

Pär gave an interesting description of their development of 

SSE’s degree programs, something of great interest to many 

of our business and economics students, as SSE is one of 

the more prestigious academic centres of learning in 

Sweden. 

FLE and SIEC then offered a day packed with interesting 

lectures, given by representatives from areas of 

government in education and community leadership, 

business and branch organisations, as well as fellow 

teachers giving insight into their experiences of 

digitalisation in their classroom. This enabled us to form a 

picture of current and future ambitions from government, 

where the focus is a national action plan for digitalisation of 

the educational sector, aiming at securing digital 

competence and development in Sweden, to stay 

competitive in a future digital global context. 

Representatives of different business areas contributed 

their picture of needs and challenges for the future, some 

of those directed at challenging the educational system and 

the participants as professional educators, some with ideas 

of support to schools and teachers. The third area of 

exchange of knowledge, experience and ideas came from 

teachers giving an account of their work with development 

of pedagogy and teaching methods using digital tools in the 

classroom, much appreciated by the majority of active 

teachers attending.  

The conference was summed up in a final panel discussion, 

including representatives from the leading educational 

publishing houses in Sweden, clarifying their ambitions and 

support to educators in the area of digitalization. All 

through the day participants had ample opportunities to 

mingle, exchange experiences and build knowledge and 

network for the future.  

SIEC and FLE have continued mutual ambition to arrange 

these successful themed conferences, on varying subjects of 

interest for teachers, on a regular basis.  

Visit to Essen International,  a corporate branding company 

in Stockholm 

Written by Gunilla Möllerswärd, former Teacher of Business Economics at SSHL  

As part of a successful conference on digitalisation held in collaboration with FLE in Stockholm, 

17 teachers visited Essen International on 15 November, listening to Richard von Essen, the 

founder of ”Essen International”, who told them about the differences in the present business 

challenges compared to the beginning of the 1960s when he founded the company. The competion 

is much more fierce now and it is not only local, it is worldwide.  

Alexander Holmén, the CEO, together with the company`s Art Director, shared insights into a few of their major projects, 

for example the building of a common brand for the city of Stockholm and the creation of the GANT clothes brand. One of 

the points they stressed was the importance of paying attention to what values you are expressing in sales and all market 

activities. Every communication in connection with the brand has to correspond with the core values of your business. 

Essen international explained their business idea as follows: 

Forty years of experience is coupled with a hungry digital drive 

“From start-ups to industry icons, we evolve ideas and products into 

lifestyle brands. Maintaining our independence means we haven’t 

compromised our strive for perfection, working across disciplines to 

transcend the traditional boundaries of design. Married to Stockholm 

and San Francisco, our international team is as diverse as the clients 

we work with, creating brands that resonate with people all over the 

world.  

We’re all designers first. We transcend buzzwords and work across 

disciplines to transcend the traditional boundaries of design.” 

Gunilla Möllerswärd 

Eva Sandström Hultman 
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NBEA 2019 ANNUAL CONVENTION AND TRADESHOW  
 Educating for Success in Business and Life!   

 

 

 

 

 

 

 

Please join us at the NBEA 2019 Annual Convention and Tradeshow being held at 

the Chicago Marriott Downtown Magnificent Mile  on April 16-20. ISBE 

meetings will be held on the evenings of April 16 and April 18.  

For more information about conference registration, hotel, and program access 
the NBEA website at NBEA Convention. 

 

 

 

In Memoriam 

Cora Carey, good friend and travelling companion of SIEC-ISBE member Joan 
Pinder, passed away in late October, 2018. 

Cora accompanied Joan to NBEA in New York and Las Vegas, and also to the 
International Conference in Boston in 2005. They also attended International 
Conferences together in Vienna in 2007, Denver in 2012, Graz in 2016, San 
Juan in 2017 and Reykjavik in 2018. 

Cora had a passion for knowledge, an eye for art and a soft spot for shoes. As someone who sought 

mastery of everything she did, she also had a deep appreciation for those who had mastered their field 

or craft. Cora never settled for second best and always strove to learn more, see more, do more, and 

achieve more. 

https://www.nbea.org
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ISBE International Society for Business Education 

Internationale Gesellschaft für kaufmännisches Bildungswesen 

 

Invitation 

Journalism und Freedom of Press / Social Media 

With integrated  

General Assembly of ISBE/SIEC Austria 

Wednesday, March 13, 2019   10:30 – 15:30 

 

Program 

10:30 – 12:00   Welcome – Hermine Sperl 

General Assembly  

Report by President and General Secretary 

Financial Report 

Report by the Cashier and Relief of the Board  

Election of the new Board 

Planned activities and any other business 

Break with snacks – 13:00 start of afternoon program 

13:00 – 14:00 Anneliese Rohrer und Petra Stuiber 

Journalism and freedom of press 

14:00 - 15:00 Ingrid Brodnig (requested) 

Social Media – Use and danger 

15;00-15:30 Katrin Hörmann 

Focus in some Colleges: Communication und Media - IT 

 Followed by discussion and exchange of experiences 

Registration 

Looking forward to your participation – please sign in the latest on March 1st, 2019 at  

office@isbe.at  

 

Journey 

Public transport: U6 –Stop  Josefstädterstr., then 1 stop by tram 2 till sstop Albertgasse 

(direction Dr. Karl Renner Ring) 

By car: Garage Hamerlingplatz 

Festsaal der VBS - HAK 

Vienna, 8. Bezirk 

Schönborngasse 3-5 

mailto:office@isbe.at


11 

Cege Ekström, a long-time author of teaching materials in Sweden, believes that a lack of customer-related 

sales contact in the publishers' marketing has negative consequences for both the author and for those who 

actually use teaching materials - teachers and students. 

Marketing of textbooks 
 

 

 

 

 

 

 
 
 
 
 
 

 

 

 

 

 

I have worked for 35 years as an author with the 

development and sale of teaching materials, in business 

administration and law, for high school and adult 

education. The development has taken place in close 

cooperation with teachers and school leaders, a 

collaboration that has been facilitated by the travelling 

salespeople that the publishers had until a few years ago. 

The salespeople communicated in both directions, 

interactive sales that provided additional sales and also 

invaluable feedback. 

Important to be able to meet teachers in person 

Of course, all marketing is important for us writers, both 

digital and personal. One must, however, dare to face 

teachers face-to-face in order to be able to influence, give 

arguments and get feedback. We sell tools for a 

professional target group, so-called B2B (Business To 

Business), and want to be able to explain the benefits of 

the teaching materials and also to know how they can be 

improved. 

What is now sometimes lacking is a customer-related 

sales resource, not least when it comes to events and 

school visits which provide deeper contact. One can say 

golden occasions, to give personal information and also 

collect views. There are often some misunderstandings to 

straighten out. As an author I can make that contact 

myself, but it can be a little sensitive if a school uses 

teaching materials other than mine. 

Strong faith in digital media 

For a number of years publishers have had a strong faith 

in digital media, both the products and the com-

munication. However, the online products have not been 

fully sufficient for the market nor for communication. 

They have not been sufficiently interactive. 

The publishers have followed one another, affecting the 

market negatively. If one does not believe in the products 

that they have printed that sell the most, and cannot 

communicate the arguments, then there are problems. 

Communication can be done with your own marketing 

staff, for example at an event, or with hired temporary 

travelling salespeople. 

Special expertise for face-to-face sales 

I am aware that special competence is required for 

customer-related sales work, which differs from one-way 

communication via web or print. The latter is more 

anonymous. But the publishers employ sales staff as an 

alternative to regular marketing staff getting out into the 

"hot air". 

The important thing is that the requirements for teaching 

materials come from those who use teaching materials, 

from teachers and also from students. This should be 
substantiated by the educational material publishers who 

now believe that they can sell teaching materials as 

consumer goods, ie with digital mass marketing and 

influencing school managers. But it's not that simple.  

Teaching materials are used by teachers and students, not 

by school managers. 

Industrial thinking  

Behind the educational media companies' new ways of 

working are probably influences from so-called industrial 

thinking, ie the publishers build systems that will suit all 

users, preferably digital systems. The systems are cen-

tralised and digitised and the users access the teaching 

aids through digital devices such as tablets, smartphones 

and laptops. Industrial thinking also applies to marketing 

that takes place via the web, e-mail and social media, but 

also through contacts with school managers. Here the 

individual's wishes and demands are sometimes forgotten, 

from both teachers and students. It has, for example, 

proved that students often prefer printed learning 

materials. 

Procurement agreements - a way for the 

publishers 

Publishers of educational material can sign municipal-wide 

agreements where the publishers sell the entire 

educational material catalogue as a digital package. The 

agreement is made according to the procurement rules 

and usually results in framework agreements with various 

approved suppliers. The framework agreement enables 

teachers to choose teaching materials that meet the 

requirements of the curriculum. 

How, then, can a teacher act to get the teaching aids they 

want? Here are some tips: 

• Ask that the publishers make school visits or meet-

ings to inform and answer questions. 

• Discuss selection of teaching materials within 

faculties. 

• Make requests for teaching materials to the school 

management who can monitor the procurement. 

About the Swedish government procurement of 

Textbooks 2018 

Study materials 2018 will meet the school's need for 

teaching materials and include approved pedagogical 

products available on the market. The procurement 

consists of: 

• Printed teaching materials 

• Digital teaching aids 

Cege Ekström 
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Travelling in Canada 

On September 14, Lila 

and John Waldman 

travelled by train from 

Windsor, Ontario, 

Canada, to Kingston. 

After a day of exploring 

and a night in this 

historic city, they 

boarded the Canadian 

Empress riverboat for a 

six-night cruise on the St Lawrence Seaway. The only 

vessel operated by St Lawrence Cruise Lines, a family 

business in operation for 38 years, has three decks 

and 32 cabins to accommodate up to 66 passengers 

and 13 crew members. Our congenial tour group of 

52 consisted of 18 from the US, 2 from Scotland, 2 

from England, and 30 Canadians. Accommodations 

were modest, but adequate. 

 

 

Enroute to Quebec City, we enjoyed delicious meals 

and nightly entertainment. Travelling only during the 

day, we docked at many interesting stops for 

exploration and to spend the night. Many of the sites 

were within walking distance. If not, we travelled by 

train or yellow “limousines” (school buses). Among 

the sites were Upper Canada Village, 1000 Islands 

Heritage Museum, Fort Wellington, Fulford Mansion, 

and a Montreal city tour. As we travelled northeast, 

we went through seven historic locks, enjoying the 

human and natural scenery of both the Canadian and 

New York shorelines between Kingston and 

Montreal. At Montreal, the St Lawrence Seaway ends. 

The remainder of the trip followed the St Lawrence 

River to Quebec City. 

After an overnight in Quebec City, we travelled by 

train back to Windsor. We met many nice people and 

learned a lot of Canadian history. It was a very 

enjoyable trip. 

Lila and John Waldman 

To follow the development, the government put 

extra focus on the digital teaching materials. 

Why do we procure educational materials? 

We want to help municipalities reach the goals of 

the school curriculum. Therefore, the schools need 

good and quality-assured products that can meet 

the requirements associated with different year 

classes and levels. It is also important to offer 

varied pedagogy. Students are individuals. 

 

Cege Ekström 

Textbook author in business, accounting, economics 
and law, post-secondary level and college 

 

We Want to Hear From You! 
 

Please share your ideas, news, anything of 
interest to business educators around the 
world. Articles and/or announcements to 
include in the next newsletter can be sent 
to: 

Maree Liston 

Newsletter Editor 

mareeliston@gmail.com 

 

Mark Your Calendars! 

Upcoming SIEC-ISBE Conferences 

2019—Kefalonia, Greece 

2020—Baltic Cruise 

2021—Tentative plans to be held in Asia 

mailto:office@isbe.at
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Written by:  C-G Ekström, 

Textbook author Economic topics 

and Law 

I reported the following program with 

an uncritical and uncommented 

interview with the Russian President 

Vladmir Putin who, in my opinion, 

should contravene the requirement of 

impartiality and neutrality in Swedish 

public service television (SVT). 

Program: Putin according to Oliver Stone 3-4 Channel or 

station: SVT 2 

Broadcasting day: 2017-08-20 time: 21:15 

My remark: 

The program provides a one-sided picture of Russia's view of 

developments in Ukraine before and after the "Magdan 

revolt", the invasion of Crimea, the war in the Donbass 

region and US involvement in development. Vladimir Putin's 

controversial view had to be completely unchallenged by the 

interviewer who even assisted with over-facts as support. 

Putin's claims were also supported by embedded motion 

pictures with comments from the TV channel Russia Today 

(RT) which is considered the propaganda channel of the 

Russian leadership. The program blatantly contradicts the 

demands of impartiality and neutrality for public service. The 

program was not accompanied by an impartial analysis and 

commentary, as well as comments from the foreign 

politicians listed in the program along with the over-claimed 

statement of their role in the development of Ukraine. These 

analyses and comments should follow directly after each 

section of the program series or in a specific program. The 

uncommented publication is particularly serious in view of 

how the program may be used internally in Russia as 

propaganda which is reinforced by the program being shown 

among other things in Swedish public service. Now the 

program series has already been sent but must now be 

followed up in the manner stated above. The program title is 

at the same time misleading because Oliver Stone does not 

state his views on Putin, but allows Vladimir Putin to develop 

his own view of Russia's relations with the outside world. 

The decision of the review board was as 

follows: 

 

The Putin documentary is approved by the review board. 

In August 2017, SVT sent the documentary series Putin, 

according to Oliver Stone, where director Oliver Stone 

interviewed Russian President Vladimir Putin. 

The programs were clearly one-sided in their design as they 

almost completely uncritically conveyed President Putin's 

views on political issues and Russian action in world politics.  

Such a one-sidedness can be accepted according to the 

committee's practice, provided that the starting point is made 

clear to the audience. 

The first broadcast was preceded by an introduction where it 

appeared that the series was a personal portrait of Putin, 

where he got a lot of space to present his world view. SVT 

had also changed the title to Putin according to Oliver Stone, 

which clarified the program's starting point. The committee 

considered that it could be assumed to have been sufficiently 

clear to the viewers that SVT did not claim to provide a 

nuanced and comprehensive picture of Russian politics or 

other issues that were dealt with in the series. The programs 

were thus approved.  

Another picture of public service: 

The decision gives a different picture of public service than I 

myself expected. On the Review Board's website you can read 

about the following requirements: 

To be impartial is to have a neutral approach to something 

without mixing in angled views. For a program activity, 

impartiality essentially involves three things. 

• If someone is clearly identified and criticised, he/she 

should be able to respond to the criticism. 

• Controversial topics or events should not be treated 

unilaterally. 

• A representative of the broadcaster may not take a 

stand on a controversial issue. 

The requirement for impartiality does not prevent an element 

from having a critical starting point or particular angle. The 

public service companies are obliged to comment on various 

events, stimulate debate and review companies, authorities and 

organizations. With the public service companies' obligation to 

comment, there is also some room for appreciative assessments. 

The Swedish Press and Broadcasting Authority (https://

www.mprt.se/en/broadcasting-radio-and-tv/requirements-and-

regulations/) 

My conclusion: 

The approval of the Putin Interviews 3-4 mirrors as I do not 

see these requirements, but gives the picture that it is free to 

send ready-made program material without comments, even if 

it itself could be perceived as one-sided propaganda. This 

picture is particularly noteworthy considering the debate on 

"fake news" and external influences. Feels a little gloomy when 

it is no longer possible to distinguish an independent and 

neutral public service from commercial TV media. In Sweden, 

the TV fee is supposed to make public service independent of 

commercial factors. 

This case focuses on information from media and how it 

influences international business education. To what extent 

can students rely on information from media, including public 

service, and what responsibility has media to present reliable 

facts? 

C-G Ekström 

Textbook author Economic topics and Law 

www.lawandsociety.net 

President of the International Society of Business Education, 

www.siec-isbe.org 

  

Biased propaganda in Swedish public service SVT is accepted by the government 

review board—an opinion 

 Cege Ekström 

https://www.mprt.se/en/broadcasting-radio-and-tv/requirements-and-regulations/
https://www.mprt.se/en/broadcasting-radio-and-tv/requirements-and-regulations/
https://www.mprt.se/en/broadcasting-radio-and-tv/requirements-and-regulations/
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SIEC-ISBE Newsletter Guidelines 

 

Next Deadline for Submissions:  May 15, 2019 

 

 

 

The SIEC-ISBE Newsletter is published three times a year. Submissions must be made in English. 

 

Appropriate submissions include: 

 Teaching tips 

 Technology tips 

 Lesson plans 

 Classroom activities 

 Descriptions of teacher and/or student exchanges 

 Opportunities for teacher and/or student exchanges 

 News that would appeal to SIEC-ISBE members 

 Teaching/learning resources on the web 

 Transitions—Births, deaths, marriages, job changes, etc. 

 

Requirements for submissions are: 

 Word 2003 or higher software ONLY 

 12-point font, single-spaced 

 Include your name, school affiliation, and a digital picture of the author with the manuscript 

 Photos that describe the activity may be included and should include the full names and countries of 

everyone in the picture, the event where the picture was taken and the name of the photographer 

 

 

 

Submissions for the newsletter can be made to: 
 

Maree Liston, Newsletter Editor 

mareeliston@gmail.com 
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Publication Guidelines for the  

International Journal for Business Education 
 

 

 

 
 

 

The International Journal for Business Education is a refereed journal and a publication of the SIEC organization. 

All manuscripts will receive a double-blind review by three external reviewers. Accepted manuscripts will be pub-

lished in the next issue of IJBE. The deadline for submission is ongoing.  A publication decision will be made with-

in 120 days of manuscript receipt when possible.  Once accepted, manuscripts will be published electronically on the 

website.  A complete publication will be issued in the spring of each year.  All manuscripts must be the original 

work of the author(s) and cannot be under consideration by any other publication during the review process.  Man-

uscripts cannot have been published in any format previously, including conference proceedings where full papers 

are published.  Authors will be notified upon receipt of the manuscript.  At the time of acceptance, the correspond-

ing author must be a member of SIEC-ISBE. 

 

The purpose of IJBE is to provide international business educators with articles concerning current and/or future 

teaching strategies as they relate to business education, research-based articles on business education, and technolo-

gy ideas for business education. The focus can be from any area of business education including technology, commu-

nications, leadership, management, marketing, etc. that will be of interest to international business educators.   

 

Publishing Guidelines: 

1 All manuscripts are to be in English 

2 All manuscripts must follow the APA 6.0 style, including references 

3 Length—2—15 pages, including references which do NOT have to be on a separate page 

4 All manuscripts must use the template found below 

5 Word 2010 or higher software ONLY 

6 All graphics should be encased in a box 

7 Margins should be 1-inch 

8 No header or footer should be included 

9 No page numbers 

10 A title page that includes the manuscript title and author(s) name, name and address of institution, email ad-

dress, and telephone number for primary author must be include 

11 All submissions must be electronic. Submit via e-mail to Tamra Davis at tdavis2@illinoisstate.edu 

12 Primary author must be a member of his/her respective SIEC Chapter 

13 Manuscript cannot be under consideration by another publication at the time of submission to SIEC 

14 Manuscript may not have been published previously 

15 The reviewers may make suggestions for revisions 

16 The editor will work with the author(s) to make the changes 

17 The editor reserves the right to edit all manuscripts accepted for publication 

18 Manuscripts accepted for publication will require a copyright release form 

 

Please use this link for the template for all submissions. 

 

Please email your submission to: 

Tamra Davis, Co-Editor 

International Journal of Business Education 

tdavis2@illinoisstate.edu  

SIEC-ISBE 

mailto:tdavis2@ilstu.edu
http://www.siec-isbe.org/uploads/8/9/6/2/8962951/template_for_papers_submitted_to_ijbe.docx
mailto:tdavis2@illinoisstate.edu
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Permanent Office 

P.O. Box 84 
Pardeeville,  
Wisconsin 

53954 

SIEC-ISBE 

SIEC-ISBE Executive Committee 

International President: 
C-G Ekström, Sweden 
sergeije2@gmail.com 

Nordic Chapters VP to SIEC: 
Taru Toivonen, Finland 
taru.toivonen@bc.fi 

United States VP to 
SIEC: 
Judee Timm, USA 
jtimm@mpc.edu 
 

German-Speaking 
Chapters VP to SIEC: 
Hans Dietrich, Germany 
Bes.1@web.de 

General Secretary: 
Lila Waldman, USA 
waldmanl@uww.edu 

Chair, Professional  
Development  
Committee: 
Gerry Begeman, USA 
glb_bermuda@yahoo.com 

  

 

http://www.siec-isbe.org 

 
The premier 
professional  

international education 
organisation for those 
engaged in business 

mailto:sergeije2@gmail.com
mailto:taru.toivonen@bc.fi
mailto:jtimm@mpc.edu
mailto:Bes.1@web.de
mailto:waldmanl@uww.edu
mailto:glb_bermuda@yahoo.com
http://www.siec-isbe.org/
http://www.siec-isbe.org/
http://www.siec-isbe.org
http://www.siec-isbe.org/
http://www.siec-isbe.org

